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THE CURRENT SHOPPING
MALL SCENARIO

TAN JOON KAl
TREASURER, PPK MALAYSIA /
MALAYSIA SHOPPING MALLS ASSOCIATION




Malls +

671 Mal Street Shops
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VALUE
RM130billion psf NLA

PER 452.7m sq ft
CAPITA

5.3 sqft

NLA CAGR
166m sqft 6.4%

- _PPK Mal!aysia

Department Store
Supermarket

21.2% Leisure
Entertainment

10.8%

Shoes, Fashion

Accessories
Beauty Health
Leather Goods Specialty 5.7%
15.9% Anchor i

6.2%

Wellness
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= Average Service & Promotional
Charge per month

= Average Operational Expenses
RM3.07 psf [

= Average Occupancy
«90% in 2017
«86.3% in 2016
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Shopping has continued to be the biggest single
contributor to tourists’ expenditure, increasing to 35:3%
(This is followed by accommodation and jood &
beverage)

- Visit Malaysia 2020 is around the corner and{shopping

will feature predominantly in promotional activities
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TOP DESTI NATION CITI ES i . s RANK CITY TOTAL INT. VISITOR
According to Mastercard’s Global Destination Cities Index, 01 BANGKOK 2278 M1
KUALA LUMPUR ranks 6t of the world’s most visited cities. 03  LONDON
D DUBA
0;'1- SI‘#\IGAIPORE 14.67MM
06 KUALA LUMPUR 13.79MM
o7 NEW YORK 13.60MM
os ISTANBUL 132.40MM
09 TOKYO 12.93MM
- = 10 ANTALYA 1241 MM
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_i Hong Kong SAR
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# singopor
& Phuket
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THE REPORT ALSO LOOKED AT THE PAST 10 YEARS’
OF DATA FOR THESE CITIES WHICH PRODUCED
THE FOLLOWING TRENDS:

GROWTH IN INTERNATIONAL TRAVEL HAS BEEN CONSISTENT, WITHFARRIVVALS
COMPOUNDING AT 6.5% YEAR-OVER-YEAR SINCE 2009

SPENDING GROWS AN AVERAGE OF 7.4% PER YEAR

CITIES IN THE ASIA-PACIFIC REGION HAVE EXPERIENCED THE LARGESTINCREASE IN
INTERNATIONAL VISITORS SINCE 2009, WITH AN AVERAGE 9.4% GROWTHIRATE
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TOP SHOPPING LOCATION BY POPULARITY
(JAN — JUNE 2019)

(+24.3)
36.5%

BB-KLCC JB PETALING STREET

(+15.8)
29.0%

KLIA / KLIA MELAKA JOHOR PREMIUM

OUTLET .
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TOP SHOPPING ITEMS PURCHASED BY POPULARITY
(JAN- JUNE 2019)

e
HANDICRAFT/ SOUVENIR FOODSTUFF APPARELS/ CLOTHES COSMETICS
96.2%(+0.1) 95.6%(+23.7) 88.3%(+33.4) 47.8%(-5.5)

SHOES HOUSEHOLD GOODS CHOCOLATE FRAGRANCE
42.9%(+1.3) 36.7%(-5.7) 28.7%(-3.1 27 4%(+2 3
ﬂ PPK Malaysia
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TOURIST ARRIVAL TARGET
2017-2020

Actual

SOURCE : STRATEGIC PLANNING DIVISION, TOURISM MALAYSIA
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TOURIST RECEIPTS TARGET
2017-2020

Actual Actual Target

2017 2018 2019 J

82.2 92.2
Billion Billion

Billion

SOURCE : STRATEGIC PLANNING DIVISION, TOURISM MALAYSIA
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SHOPPING ZONE / PRECINCT

Kota
Kinabalu,

Georgetown,

e >3
Miri, A i .

Sarawak Sy »
i <
- ._nl;-:
—n Ty
Kuching,
Selangor g

Sarawak 4

i rf') *As per identified during

r - NKEA EPP1 major shopping

; - )’J zone area.
/ } i :
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Opened recently...
Central Region (Klang Valley & Greater Kuala Lumpur)

1/

KL Eco City - 300, 000 sq.ft. / Ekocheras - 625,000 sq. ft / Opened

Opened Sept 2018 / Bangsar Market Sept 2018 / 90% occupancy / Village
by Jaya Grocer Grocer, H&M, GSC
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Opened recently...(cont’d)
Central Region (Klang Valley & Greater Kuala Lumpur)

¥ The Linc — 180,000 sq ft /
—; Opened Dec 2018 / art-centric

Central I-city - 940,000 sq.ft /Opened Mar 2019/90%
occupancy/Central,Sogo, TGV,Village Grocer d ; PPK Malaysia

Opening soon ...
Central Region (Klang Valley & Greater Kuala Lumpur)

._h-
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More malls in the pipeline ....

3 -} | | | Tl
Park Lalaport, BBCC - 900,000 sq.ft.

Pavilion Bukit Jalil -1.8 mil sq ft Pavilion Damansara Heights - 1.2 mil sq ft

& PPK Malaysia

Southern Region (Johor)

Forest Clty 90 000 sf / partially opened 2018 Mid Valley Southkey — 1 5 mil sf / opened Apr 2019
/ Largest shopping mall in Johor




Southern Region (Johor)

Toppen- 750,000 mil. sq.ft

Sunway Big Box — De€ 2019 / 400,000 sq.ft. /
X-treme Park
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